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2017 Qualified Allocation Program
FULL MARKET STUDY REQUIREMENTS
Capture Rate #2: (Units needed - using a turnover/mobility rate, example 35%)
Income and tenure eligible households who move in the next year                   125  (356 x 35% rate = 125)
Proposed units                                                               36
Capture rate                                                               28.8%
 
Absorption Rate:
Proposed/existing units                                                      72
Units required                                                               125
Absorption rate                                                               57.6%
 
Penetration Rate
Income and tenure (renter) eligible households                                    356
Existing LIHTC units                                                               -36
LIHTC family units in planning/under construction                                    0
Total                                                                        320
Units proposed                                                               36
Penetration rate                                                               11.3%
REQUIRED FORMULAS
GUIDELINES FOR MARKET ANALYSTS
I. Executive Summary II. Project Description 	a. Description of market area (general and specific) 	b. Site Amenities (Including any unique characteristics) 	c. Description of improvements (as available in the case of new construction) 		i. Unit mix, unit amenities, common amenities 		ii. Comparison to market rate projects (does project have typical finish, amenities found in local market) 		iii. Comparison to other rent restricted projects III. Market Area Economy 	a. Delineation of market area 	b. Population and household trends 	c. Housing trends, including proposed projects and other new developments 	d. Supply and demand analysis 		i. Market rate supply 			1. Existing 			2. Potential 		ii. Market rate demand 			1. Vacancy rates, incentives 			2. Rent trends 			3. Absorption 		iii. Rent-restricted supply (Discuss HUD-Assisted Housing, TC projects, subsidized projects, and public housing, as applicable) 			1. Existing 			2. Potential 		iv. Rent-restricted demand 			1. New unit demand 			2. Vacancy rates 			3. Market penetrating analysis (Use income comparisons, minimum and maximum income for project) 			4. Project absorption for project 		v. Analysis of project's special needs (if applicable) 			1. Statistical analytical information from appropriate social services agencies 			2. Analysis of specific demand for special needs units 		vi. Conclusion - Proposed project's competitive position IV. Competitive Rental Market 	a. Description of comparable properties, both market rate and rent restricted 		i. Analysis of rents, including amenities and utilities 		ii. Conclusion of rent by unit type V. Analysis of Rent Gap (gap between maximum restricted rents, projected rents, and market rents) VI. Analysis of the project's effect of the market area including the impact on Tax Credit and other affordable rental housing
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VII. Conclusion 	a. Specifically address: 		i. Is the project, as proposed, viable? 		ii. Does the project meet a current or projected market need? 		iii. Does the project supply units below market rate? 		iv. If not, does the project provide some other public benefit? (i.e. currently deferred maintenance or supplying better housing than  		currently available, holding rents stable in a market of increasing housing prices, or supplying reasonably-priced housing where there is a  		shortage) 	b. Summary 		i. Recap of project 		ii. Conclusions and recommendations 	c. Certification
MARKET STUDY SUMMARY
The market study must clearly identify the following on a summary sheet: must be in the first 10 pages of the market study.
Average (comparable) market unit rents in immediate area and the percent the proposed project rents are below these rents
0 Bedroom          $______                  _____%
 
1 Bedroom          $______                  _____%
 
2 Bedroom          $______                  _____%
 
3 Bedroom          $______                  _____%
 
4 Bedroom          $______                  _____%                  Reference page: _____
 
# of New Units Needed: ___Reference page: _____
Vacancy Rate _____%         Reference page: _____
Capture Rate _____%         Reference page: _____(projected income eligible tenants who will move in next year/proposed units)
Units needed in market area _____                  Reference page: _____
Absorption Rate _____%                  _____months          Reference page: _____(proposed units/existing LIH, market area units required)
Penetration Rate _____%         Reference page: _____(existing LIH units/total eligible households)
Number of LI households that can afford rent of proposed project _____         
Reference page: _____
Distances to essential services as listed in Development Evaluation Criteria #3.
List of essential services must contain at least a minimum of:
Grocery store, public schools, Senior Center, Bank, Laundromat (only if washer/dryer not included in unit or on site); Medical services appropriate and available to all prospective tenants (e.g., hospital, doctor offices, etc.); Pharmacy services appropriate and available to all prospective tenants, gas station and or convenience store, Post Office, Public Park, Shopping (department, clothing or essentials  - does not include convenience store),  and Public Library.
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MARKET ANALYST SIGNED STATEMENT (CERTIFICATION)
(This form must be signed, notarized, and attached to the market study)
"I affirm that I, or an individual employed by my company, have made a physical inspection of the market area on
and that 
information has been used in the full study of the need and demand for new rental units. To the best of my knowledge, the market can support the demand shown in the study. I understand that any misrepresentation of this statement may result in the denial of further participation in the Montana Board of Housing's programs. I also affirm that I have no interest in the project and have an arm's length relationship with the ownership entity and my compensation is not contingent on this project being funded."
This
Legal Name of Market Analyst
known to me to be the person whose name is subscribed to the within instrument, and acknowledged to me that s/he executed the same.
,
,
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